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Executive Summary

This Deliverable is all about dissemination, communication, clustering, and outreach that took place
during the vera.ai project. The reporting covers the entire (original) project period, namely from 15
September 2022 until 14 September 2025. It focuses on what happened after the preceding Deliverable
D6.1. (‘Plan for dissemination, communication, clustering and exploitation activities’!) was submitted at
month 6 of the project. Said deliverable formed the groundwork and laid out the overall dissemination
strategy and approach to be pursued. Some of it is recapped here for orientation and guidance.

As the vera.ai project was extended until 30 October 2025, more dissemination and outreach took (or will
take) place after the cut-off date for this deliverable, which can thus not be covered in this document.

In summary, we can report the following:

The dissemination strategy and approach as set out in D6.1 turned out to be useful and appropriate. Only
minor modifications were necessary, one of them being to use Twitter (now called X, following the
acquisition by Elon Musk) less frequently as a fast-paced dissemination channel and network,
supplementing it with other similar services and channels during the project’s lifetime. All this had no
negative impact on KPlIs or overall reach — rather the contrary, as a very useful addition was found in the
federated network Bluesky, a comparatively new microblogging service.

As to Key Performance Indicators (KPIs) that were formulated at the outset of the project: all were met.
In fact, they were mostly over-achieved significantly.

The primary dissemination channel (or project information base) for vera.ai was the project website. It
was flanked by dissemination channels and platforms like YouTube, Twitter (X), Bluesky, and Mastodon.

Activity-wise, the project “spread the word” and produced a great variety of substance by means of talks,
presentations, conference and trade fair attendance, publications, participation in and organising of
clustering activities, providing trainings, conducting workshops, and organising and running events such
as webinars, conferences, and other meetings both online and physically. Reaching the various previously
defined target audiences and stakeholders worked very well this way and made sure all sections were
well catered for.

All vera.ai project partners were active in a huge variety of activities, providing expertise, skills, and know-
how, making sure dissemination and outreach was versatile, diverse, and high in quality and impact.
Project partners individually as well as collaboratively disseminated vera.ai work and outcomes using the
provided project identity (logo, colour scheme, templates, etc.) which resulted in vera.ai becoming a
brand that is active and easily recognisable as an EU-supported project in the domain of countering
disinformation with technology and Al.

Overall, the consortium is very satisfied with both the work carried out in dissemination and outreach as
well as the impact and results achieved. This is not only reflected in numbers but also in the quality of
work and feedback that reached the consortium in several ways.

! https://veraai-cms-files.s3.eu-central-1.amazonaws.com/D6 1 V1 0 fd43a815ff.pdf (last accessed 23 September
2025).
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The pages that follow provide deeper insights into the vera.ai dissemination, communication, clustering,
and outreach work and activities of the past years and is intended to provide the reader with interesting
insights reflecting on the work done and achievements obtained.
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1 Introduction

The primary aim of this Deliverable is to outline and report about dissemination, communication, and
clustering — in other words outreach — activities that were carried out during the project’s lifetime. These
build on the communication and outreach strategy that was designed at the outset of vera.ai and reported
in detail in Deliverable D6.1 entitled ‘Plan for dissemination, communication, clustering & exploitation
activities.’

In this deliverable, we report about both individual activities and respective Key Performance Indicators
(KPIs), as well as performance against these previously formulated goals. Furthermore, we aim to provide
the reader with an overview to get a good idea about activities in principle and approaches pursued.

The vera.ai consortium is of the opinion that dissemination, communication, clustering, and outreach
activities overall have been exceptional — and we are happy and pleased with the results. Not only have
all formulated KPIs been achieved: in fact, most have been outperformed by far.

However, it is not only numbers that count. The consortium is confident to state that the quality of
performed activities is equally very high, and diverse in nature. How exactly this looks like will be reported
in the pages that follow.

All this lets us conclude that the vera.ai consortium delivered on its original promise to provide excellent
“value for money”.

Following along the lines of the preceding and above-mentioned Deliverable D6.1, this Deliverable is
structured as follows:

Section 2 briefly revisits the overall approach and strategy regarding dissemination, communication, and
clustering.

Section 3 provides information about KPIs and performance towards these.
Section 4 then gives deeper and more detailed insights into and information about individual activities.
Section 5 closes the deliverable with a summary and conclusion.

Regarding authorship: Deutsche Welle (DW), leader of WP6, are responsible for this deliverable and
brought everything together. While DW produced the text exclusively (not using any Al!l), content in the
section on clustering (Section 4.12) has been written almost completely by EUDL (edited and slightly
enhanced by DW). All vera.ai partners contributed to what is presented in this document by carrying out
their respective activities in the various outreach domains, be it individually or collaboratively. They
reported about it internally (for the process see Section 4.13) and the respective information was also
used to compile this report.

The final cut-off date for the Deliverable (especially reported figures) has been 14 September 2025. This
is exactly three years after the project started formally (15 September 2022). However, as the project
duration has been extended until 30 October 2025 (and the delivery date for this report being 30
September 2025), more dissemination and outreach activities will follow without being reported here.
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2 Dissemination, Communication and Clustering: Recap of the
Approach, and Path towards its Achievement

The following sections briefly recap the vera.ai dissemination, communication and clustering strategy, and
the approach that was pursued.

2.1 Strategic aspects and approach pursued, including alignments

In line with the aims and goals outlined in the Description of Action (DoA) and Deliverable D6.1 (‘Plan for
dissemination, communication, clustering & exploitation activities’) the multi-channel, multi-target
outreach approach included measures to reach the various target audience(s), using a variety of
dissemination channels. All this was regularly measured, evaluated, and adjusted if needed.

One such adjustment was to stop using Twitter (re-named X in the course of vera.ai) as a primary social
media communication channel due to its increasingly toxic nature, as well as it having far less impact than
it used to, following changes to its algorithm by the team surrounding the new owner Elon Musk. While it
was decided to “keep the channel” and not delete it altogether, we still posted on it occasionally since the
Musk-takeover, but with less frequency than before. A very good replacement (or addition) to Twitter (X)
as an outreach channel was found in the federated social network BlueSky (more about all this in the
respective sections).

Apart from the above, no major strategic adjustments were necessary compared to what was initially
planned.

Dissemination, communication, and outreach served the following primary purposes: to inform about
project activities and “spread the word” in order to show on what EU research grants are spent, promote
project work, results and uptake, and to prepare for and support exploitation activities, therewith creating
maximum impact. 2

2.2 Target audiences

The target audiences of vera.ai dissemination and communication activities were defined at the outset of
the project and followed up on what was included in the DoA. The individual groups and sectors remained
the same throughout the project duration. Below is a brief recap.

The following stakeholders and groups were identified and used to guide outreach activities:
e industrial / professional stakeholders (focus on news media and related fields),
e policy and regulation bodies and actors,

e the ICT community (e.g., researchers, research projects, public bodies, and initiatives),

2 Work and results outlining exploitation activities and plans are covered in a separate deliverable, also due at the
end of the project’s lifetime, namely D6.3 Exploitation and Sustainability Report. For more information on
exploitation, the interested reader is referred to this deliverable.
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e the scientific and academic community working in particular on Al and/or disinformation analysis,
e the community (public) at large.
Topically, professionals and researchers working in the following domains and sectors were targeted:
e digital journalism/media,
e verification/fact-checking,
e human rights abuses/investigations,
e social networks,
e content analysis (images, video, audio, text, networks),
e various facets of Artificial Intelligence (Al),
e policy development and formulation, regulation, and ethics of media/Al matters.

e to asmall extent: law enforcement agencies, legal and financial services,

2.3 Project identity

The project identity and corporate (or better: project) design remained the same throughout the project
duration. It was used in all dissemination materials and activities and ensured that vera.ai became an easy
to recognise brand with a dedicated identity Figure 1 illustrates the project logo.

v
Vel Qai

Figure 1: The vera.ai project logo on different backgrounds, including colours, making up the project identity.
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With a distinct and uniform brand and its respective project identity that was built up further over the
years it was ensured that project work, activities and outcomes

e were and remain easily and clearly recognisable,
e appear “under one roof” and can be recognised as such,

e pay into and contribute to the overall communication and outreach strategy and the selected
approaches.

All this served the project well and, together with project outcomes and achievements, resulted in vera.ai
becoming an established brand and force in the domain of technology development and Al to support in
countering disinformation.
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3 KPIs and Respective Performance

Table 1 is the central component of this Deliverable. It outlines the KPIs that were part of the project
proposal and respectively the DoA, as well as the plan for dissemination and outreach. These KPls
furthermore provided guidance and targets against which dissemination activities were measured and
carried out.

All KPIs have been reached! In fact, many have been outperformed significantly. Obviously, the vera.ai
consortium is very happy and pleased about this. More details are provided in Table 1 below (as stated
previously: figures do not contain any numbers of / for activities carried out after 14 September 2025).

Table 1: Formulated KPIs and related performance over the project duration: overview

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3 Y1-Y3 Y1-Y3
Target | Actual | Target Actual Target | Actual Target Actual
combined | combined

Speaking at >15 41 225 58 >30 50 270 149
industry &
academic
events

Scientific >7 26 >15 33 >20 30 242 89
publications

Publicly >15 37 >20 34 >25 37 2 60 108
shared
presentations

No. of >5 370 > 25! 4941 > 100! 857% > 100* 857
forks/stars
(measure of
impact) of
vera.ai
GitHub
repositories

Website page P P 2 2

views / 15,000 | 15,462% | 22,000 23,0052 30,000 |39,593%| 67,000 78,060
impressions

Countries >30 145 > 60! 159! > 80! 175t > 80! 175
reached via

website

Page 15 of 45



vera.ai Project — Grant ID 101070093 D6.2

Twitter > 500 1,042 | >1,000* 1,526 >1,400 | 1,714' | 21,400" 1,714
followers

Tweets 2200 646 2200 278 > 200 248 2 600 1,172
Tweet 180,000 | 264,900 | 220,000 n.a.’ 260,000 | n.a. 660,000 n.a.’
impressions

Training >3 8 26 11 >10 24 219 43
events /

activities*

Number of >100 ~800° 2300 ~1,690° 2600 1,800° | 21,000 4,290°
training

event

participants

User- 22 6 >2 7 >2 9 26 22
oriented and
Research

Workshops*

Presentations 0 0 >3 24 >10 31 213 55
to potential
customers

1 = cumulative figure
2 = The project website was launched on 1 December 2022. Promotions started on 14 December 2022. Users that opted out of
being tracked / measured are not being monitored, in line with GDPR. Hence the number of actual users and visits is higher than
indicated. Also, visits on other sites that take over vera.ai website content is not included here (e.g., the EBU’s tech-I app)
3 = Following significant changes at Twitter (now X), tweet impressions are no longer available for free (and it was decided not
to pay for the X services that include such statistics)
4= the two categories a) training events and b) workshops are not always clear-cut in terms of definition and labelling. Hence
one could debate where to list which event at times. Importantly, every such activity is only ever counted once at most.
5 = these figures are partly estimates as it often was not possible to count attendees at events in detail, especially when large
groups were concerned.
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4 Dissemination, Communication and Clustering: Details about
Channels and Activities

The following sections provide an overview and snapshots of the project’s outreach, clustering and
communication channels and activities.

4.1 The project website

Throughout the project duration, the project website became and remained the central repository and
destination for project-related activities. It is accessible under the URL https://www.veraai.eu/. Figure 2
(below left) shows the vera.ai homepage, dated 25 July 2025.

Central to the website are a variety of articles about project and partner activities, work, outcomes, and
reports about the topical domains in which the vera.ai project is active. We tried — and succeeded — in
keeping the site active by frequently adding new material. Since its launch in mid-December 2022 until 14
September 2025 a total of 126 articles were published, which equals about four new articles per month.
More is to follow until the very end of vera.ai at the end of October 2025.

In addition to providing information about project activities, the website also serves as a repository for
project deliverables, presentations (see Figure 2, right), publications, code, datasets, and more static
material about the project such as partner information, a project summary, information about the vera.ai
Advisory Board members and such like.

Y B P W

Presentations
Here, we provide presentations that were given by consortium members that are

publicly available. Presentations are listed in reverse chronological order, the most
recent one appearing on top of the list.

(@ "synthetic Medla Detectlon.” Symeon Papadopoulos, CERTH/ITI
(® Combatting video-borne disinformation & Increasing trust in Al methods for
combatting disinformation.” Vasllelos Mezarls, CERTH-ITI

(® "Presenting vera.al at the EMIF summer event.” jochen Spangenberg, DW.

(®) "Presenting vera.al with a focus on the verification plug-in.” Jochen Spangenberg, DW

(® "vera.al at MAD 2025." Olga Papadopoulou, CERTH-ITI

about vera.ai

vera.ai is a research and development
project focusing on disinformation
analysis and Al supported verification
tools and services.

Discover our Twitter feed

Going MAD in Chicago - a recap

Latest Articles

(® "Beyond Deepfakes: The Rise of Fully Synthetic Videos and Thelr Detection.” Lulsa
Verdoliva, UNINA

Volce-Driven Detection — Formant Anatysis

Mediaeual

(@ "spotting the Unreal: Advances In Synthetic Media Detection.” Lulsa Verdoliva, UNINA.
& Christos Koutlls, CERTH

NulTionedin Gualuxtio
Benchmank

(® "Words You Can(not) Trust From Multllingual Credibliity Assessment to Generation of
Disinformation by LLMs". Olesya Razuvayevskaya, USFD &Ivan Srba, KInIT

Recording of webinar for

Join the Synthetic Image Webinar No. 2 presenting

Detection Challenge at
MediaEval 2025

Join us for the Synthetic Image Detection
Challenge, a task of the MedlaEval 2025
workshop organized by the EU-funded projects
vera.al and AI-CODE. In this artlcle, you find out
more about what the challenge Is about,
respective dates and deadlines, as well as
requirements. We look forward to your creative
solutlons and Insightful contributions.

MEETUS @
DATASETS

oo
July 10, 2025

veraAl outcomes. Focus:
research(ers)

On 24 june 2025, more than 70 participants
Jolned the second public vera.al webinar in which
project npartners presented key research
outcomes and technological advancements
developed over the past three years. The
sesslons were geared towards researchers and
professionals, focussing on the curting-edge Al
models and methodologles that power the
verification tools offered by vera.al. Here's a
recap of the event, Including access to related
materials.

researchers presenting
vera.ai work, approaches
and outcomes

On 24 june 2025 we hosted the second edltion of
two sessions In which we presented project
outcomes. Following edition 1 that primarlly
targeted practitioners such as journallsts, fact
checkers and Investigators, edition 2 had the
research community as Its primary target
audience. In other words: those developing
cutting edge tools and services In vera.al that
support In content analysts to counter
disinformation. Here Is a recording of the entire
webinar.

ATION PLUGIN
2025

veR
June 25,

(@ "Analysls Tools for Synthetic Speech Detection.” Milla Gerhardt & Luca Cuccovillo,
Fraunhofer IDMT

(® "Data Driven Narrative Temporal Analysis.” Xingyl Song, USFD; Martin Hyben, KInIT &
Andrey Tagarev, ONTO

(® "Keyframe Selection and Enhancement". Kostas Apostolldis, CERTH-ITI
(® "Presenting the Database of Known Fakes". Andrey Tagarev, Ontotext

(® "vera.al results integrated In Truly Medla.” Danae Tsabourakl, ATC

(@ “Coordinated Sharing Detection User Service User Interface". Nicola Righett, Uni
Urbino

(®) "An Introduction to vera.al and overview". Symeon Papadopoulos, CERTH-ITI

Figure 2: The project website: “Home” section (left), and section listing presentations (right). Screenshots taken on 25 July 2025.
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Throughout the project’s lifetime the vera.ai site has been managed and maintained by DW staff. Project
partners contributed to its contents, with DW being overall in charge editorially as well as technically.

Making the vera.ai website a “place to return to” is also reflected in the usage statistics. At the outset of
the project, we had set ourselves rather ambitious KPls —and we are proud to say that they have all been
met and (over-)achieved, as illustrated in Table 2 below:

Table 2: KPIs for the website and respective performance

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3
target achieved target achieved target achieved
Website page views / > 15,000 15,462* >22,000 | 23,005* > 30,000 39,593*
impressions
Countries reached via > 30 145 > 60%* 159** > 80** 175%*
website

* = The project website was launched on 1 December 2022. Promotions started on 14 December 2022. Users that opted out of
being tracked / measured are not being monitored, in line with GDPR.
** = cumulative figure

As to statistics and measurement: we used Matomo as a web analytics system and dashboard, shown in
Figure 3. Only users who actively opted in to being tracked were fully counted via the respective cookies
being enabled, if this were the case.

° matomo Dashboard  All Websites ~TagManager & 4 @ [
Q VERAALEU v FROM 2024-09-15 T0 2026-09-14 £ ALVISTS & DASHBOARD v NEW UPDATE: MATOMO 5.4.0 2
% Dashboard Visits in real-time Visitor Map Visits Over Time
[
@ Visitors DATE VISTS  ACTIONS 3202visits . cgEE T e - - B = — Unique Pageview
0 Behaviour Last 24 hours, 67 79 - 4
: b7 7 \, A 2
min 4 o - Ay J
8 Acauisition Last 30 minutes a 5 —r 'KZ"*"‘V" / Lol e /*-,o A WA
| Monday, September 15, - 10:59:35 (2 min 56s) || @ & O @
@® Goals ! 14 N — SRARRORAL AR
Direct Entry N TR . . sep —— 2
¥ Funnels & b
Actions: M s
O Forms
Monday, September 15, - 10:55:47 5 @ & [ @
N Channel Types
© Media Direct Entry
jons: B Countries Voridwide 41 [ Vishs : ACTONS  puom |
L ABTests Actions: o chaneL Tvve - vsis acriows “HR Ao TuEo o
O Heatmaps Monday, September 15, - 10:55:35 56 @ & (D @
Direct Entr 31,086 39,406 13 1min2ss
Direct Entry Premium Features & Services for Matomo v
D session Recordings . N Campaigns 146 192 13 1min 12
Actions: B
@ Custom Reports
Monday, September 15, - 10:44:42 8 @ £8 [ @ Movers and Shakers
@ Crashes Direct Entry
PAGE URLS aclBUE  cyoumon
Actions: mm
all-articles w0788 411118.2%
Explore and purchasa ossential Moriay Septamive 1 10722522 (20) = © || I
plugins for your dashboard.
Direct Entry counTay visits evoLuTIoN
Actions: W W Germany +9514 +696%
Monday, September 15, - 100108 W @ 88 O @ France +1528 +136.9%
Direct Entry
Actions: mm
Visits Overview
Monday, September 15, - 09:51:42 i @ K
Direct Entry 31,202 vists + +88:1%
Actions: ms 1 min 28s average visit duration + +57.1%

Figure 3: Matomo dashboard used for web analytics, showing the period 15 September 2024 (start of Y3 of the project) until 14
September 2025. Screenshot dated 15 September 2025.

The website will be kept online once the project finishes formally, at least until the end of the contractually
required period, probably for longer, as it represents a valuable asset for both the project partners and
the community that actively works on countering disinformation, data analysis, Al and related topics.
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4.2 vera.ai on Twitter (now X)

When the vera.ai project started in late 2022, project activities, outcomes, topics of interest and anything
worth sharing was primarily communicated via Twitter. All this was run and managed by DW staff. It
proved to be very successful originally. We gained many followers in the initial phase of the project —
especially people who were significant actors in the disinformation detection domain both academically
and practically.

The vera.ai Twitter channel was primarily used to publish:

e information about the topics verification, fact-checking, data analysis, dis-/misinformation, and
related Al topics, including research, results, findings, and approaches of interest and relevance,

e project news (project work, outcomes, where to meet us, deliverables, presentations, partner
information, event promotions, links to activities, videos etc.),

e coverage of events we attended and activities we engaged in,
e “calls to action” for participation in project activities.

Activities took place under the domain / address https://twitter.com/veraai_eu with the respective
Twitter handle @veraai_eu (see Figure 4).

X « veraai 9 Q

1146 posts

Home

vera.ai @veraal eu - May 13 I o
Journalist, fact-checker or working in disinformation detection?

This is for you!

On 17 June 2025 from 2-5pm CET we will showcase tools and services

Notifications

M
Q  Explore
Q
8

Messages

verQai Edit profile available for verification and factchecking coming out of veraAl.
Interested?
7 Grok . If so: join us!
0 Bookmarks :?::ielu Register: veraai.eu/posts/two-vera

VERification Assisted by Al. Co-funded by @HorizonEU. Continuing @InVID_EU &

. @WeVerify work, plus much more! Here: project owners’ views. Contact: @jospang
A Communities

@© Horizon Europe ID No 101070093 (2 veraai.eu [ Joined January 2022

X Premium 342 Following 1,693 Followers
? Verified OTgS Posts Replies Highlights Articles Media Likes
. vera.ai @veraai eu - Jul 21 [
a Profile ' MAD in Chicago: Thomas Le Roux of @Fraunhofer IDMT attended the 4th
edition of the International Workshop on Multimedia Al against
Disinformation (MAD'2S). 1 was co-hosted with @ TheOHICIIACH How can Al h elp you
O More Conference on Multimedia Retrieval. Here's his report.

P in your daily work?

Going MAD in Chicago - a recap

g veral Os Q1 Qa i 101 oa
@veraai eu

vera.ai @veraal_eu - Nov 12, 2024 (g o

Watch and listen to @lc idmt and Milica Gerhardt of @Fraunhofer IDMT

who spoke at this @EBU_HO webinar. Their topic: audio analysis to support

countering #disinformation - all part of @veraai eu work.

&V (

&
verQai WP
veraai.eu

Fraunhofer IDMT talk on audio analysis in EBU
Vera, webinar series no. 2

Symeon Papadopoulos and 9 others

o Qa4 (V] iht 473 [N a

o) 03 Q ihi 541 [N &

Figure 4: The X (formerly Twitter) channel on 29 July 2025 (left, top) and showing the use of X to promote vera.ai events and
activities (left bottom and right). Screenshots dated 29 July 2025.
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However, owing to the changes that were implemented gradually at Twitter after the takeover by Elon
Musk in October 2022, it was decided to eventually use the network less frequently from project year 2
onwards in order to not contribute significantly to its success and spread (Twitter changed its name to X
in July 2023). Over time, the algorithm got changed — which resulted in tweets having less impact and
reach. Follower growth also slowed down, while a considerable number of users exited the network, too
(often called eXit, in relation to the network’s new name). Furthermore, statistics were eventually only
available to paying subscribers — and the consortium decided against paying for it, therewith not
supporting an increasingly toxic network that spreads more and more disinformation. Nevertheless,
Twitter (or X as it was called from July 2023 onwards) remained part of the vera.ai communication mix.

For the project, the developments that have been outlined above did not matter too much and did not
have any negative impact with regards to dissemination and promised achievements overall, as:

e Twitter / X remained a useful part of the communication activities and dissemination strategy to
some (lesser) extent. It still had some impact (though less than in project year 1),

e the KPIs set for the overall project duration with regards to Twitter / X were reached already way
before the end of vera.ai,

e we had established a “fall-back alternative” with a presence on Mastodon (a federated social
network) in November 2022,

e then Bluesky came along — a network very similar to X (better: Twitter “in the old days”), and this
more than replaced X in a way — and did so very quickly from late 2024 onwards (for details see
Section 4.4 dedicated to BlueSky).

e Rather than using Twitter / X as the only microblogging network (as originally planned), by late
2024 we had added two more to it, and — from November 2024 onwards — disseminated relevant
content via (in order of importance / frequency): 1. BlueSky, 2. X, 3. Mastodon.

Regarding the set and achieved KPIs, Table 3 below provides an overview of what has been achieved with
the project’s Twitter / X presence over the three years’ project duration (until 14 September 2025).

Table 3: Twitter (respectively X) KPIs

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3

target achieved target achieved target achieved
Followers 500 1,042 1,000* 1,526* 1,400%* 1,714*
Tweets 2200 646 >200 278 >200 248
Tweet impressions > 180,000 264,900 > 220,000 n.a.** > 260,000 n.a.**

* = cumulative figure
** = detailed statistics no longer available for non-paying users

We are pleased to say that despite reduced activity on X in project year 2 and especially in year 3, the set
KPIs have all been met. In addition, it can be said that Twitter, in the vera.ai project’s early days, proved
to be a highly beneficial network in that it allowed us to establish top quality working contacts and
relationships with highly significant actors in the countering disinformation sphere, ranging from
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practitioners to researchers. Overall, a worthwhile undertaking and time well spent. Sadly though,
developments with and at the network do not point in a promising direction.

4.3 vera.ai on Mastodon

Q A Home s @astodon
As indicated above and
1 vera.ai vera.ai ®1m A Home
following developments at = ge = @uerasi
. In case you missed it: in June 2025 we ran two 3 hour webinars: 2 Trending
TW|tter (Iater‘ X) after‘ the In1) we project primarily to verificati it such as
i ists, f: heckers, i and anyone il in hands-on advice @ Live feeds
HSL H H d solutions surrounding the detection of disinformation. Recording and more
acquisition by Elon Musk in and soluions sur o
veraai.eu/posts/presenting-ver... Q Notifications
202 2 (th e d ea I Wa S CO n C I u d ed Webinar 2) was focussed on researchers and research approaches and results.

Recording & more here: veraai.eu/posts/summary-of-web. Lists
in late October 2022), we Quno =R = -

started a presence on
another short-messaging
social network in November .
2022: Mastodon. -
Mastodon is a federated

3t Followed hashtags
Y Favorites
[ Bookmarks

@ Private mentions

£83 Preferences

Y b Btat Vi dutac - «s+ More

social network, meaning -

. P ing vera.ai - ion for practitioners. The
content is hosted on so-called full package!
,,i nstan CES” t h atcan be set u D VERification Assisted by Al. R&D & innovation co-funded by the HorizonEU. Continui.. TRENDING NOW.

“«o {nt e ] #tsunami
and run by numerous 271 people in the past 2 days —
entities. This makes it imemetarchive ONM  Gomenvemszis  —
° mastodon.online: About - Status - Profiles @internetarchive@mastodon.archive.org
impossible for a single person d”mj %my’myh » 1 8ig news from Iternet Archive Europe: @internetarchiveeurope T et dys
Mastodon: About - Get the app - Keyboarc

. shorteuts - View source code % The International Federation of Library Associations and Institutions @ifla has #kamchatka
or p rovi d er to co nt rOI t h e s Ciohilv20220728 signed the Four Digital Rights for Memory Institutions, asserting that in the digital Sibechialnihapast2dare =
entire network. Figure 5: The project’s Mastodon account3. Screenshot dated 30 July 2025.

We used Mastodon occasionally to report about activities of relevance, especially if we wanted to target
a more tech-savvy audience. The main purpose, however, was to have a fallback channel ready and
available in case of Twitter / X going “really bad” and us deciding to leave the network completely.

At the beginning of September 2025, we had 62 followers and posted original content 29 times. The
presence can be reached at https://mastodon.online/@veraai (see Figure 5). As our presence on
Mastodon was not initially planned and foreseen, there are no relevant KPIs to report that had to be
achieved. It thus needs to be regarded as an additional or supplementary and fallback channel.

4.4 vera.ai on Bluesky

In mid-November 2024 we launched a presence on Bluesky. Bluesky is another federated microblogging
social network and has a lot in common with “old Twitter” in terms of functionalities, appearance, and
usability. Not too surprising, as Bluesky was initially launched as a Twitter side / research project by Twitter
co-founder Jack Dorsey. Dorsey is no longer on board though, and — at the time of writing in Q3/2025 —
BlueSky is a US public benefit corporation.

3 https://mastodon.online/ @veraai
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vera.ai @vera-ai.bsky.social - 8mo

veras - Hello world!
We've set up an account here, too. Largely as a result of what is
happening across on X. Do follow us if you're interested in topics such
as countering #disinformation, using #Artificiallntelligence,
#dataanalysis, #syntheticmedia, #OSINT, #journalism, #NLP,
#machinelearning & more

i =3 Q 14 &
Figure 6: First post on the vera.ai Bluesky channel of November 2024. Screenshot dated 05 August 2025.

Bluesky allowed registrations for the public in February 2024. Initially, it was “by invitation only”. In late
October 2024 Bluesky announced it had reached 13 million users. Time for us to get active! Our first post
on Bluesky, captured in Figure 6, was published in November 2024.

DW staff subsequently secured a vera.ai presence on Bluesky under https://bsky.app/profile/vera-
ai.bsky.social. The project’s handle became @vera-ai.bsky.social.

Follower growth in the initial phase was mind-blowing. So was the impact. This was the case because we
landed the vera.ai presence in several so-called “starter packs” which group together experts in particular
topical domains or with particular expertise. In our case these were primarily the domains of verification,
disinformation detection, and factchecking.

As a result, we had accumulated 2,636 followers on 23 February 2025, a mere three months after our
launch on the platform. This increased further to 3,229 followers at the end of the reporting period on 14
September 2025 (as illustrated in Figure 7). In the ten months since channel launch, we published 164
posts in total.

C Q Ssearch
verau

Following
(A Home

Discover

Explore Popular With Friends
Q Exp veraai
Edit Profile More feeds
[ Notifications .
vera'al Feedback « Privacy « Terms « Help

 Chat @vera-ai.bsky.social

3.2K followers 426 following 164 posts

H Feeds VERification Assisted by Artificial Intelligence. Research project co-funded by
HorizonEU. Makers of InVID-WeVerify-vera.ai verification plugin, plus much
o Lists more! Focus: countering disinformation. Here: project owners’ views.
www.veraai.eu/home
[ Saved
Posts Replies Media Videos Likes Feeds Starter Packs List
@ Profile
= Reposted by you
@ Settings vera.ai @vera-ai.bsky.social - 21h
vero  Impressions from our presence at #18C in #Amsterdam where we have
the opportunity to showcase our work and results in a booth at the
@ebu.ch stand in Hall 10. Our Varvara Boboc (@digitalmethods.net) and
@christosgavalas.bsky.social (ATC) are on location and sent these

images.

Figure 7: The vera.ai Bluesky channel. Screenshot dated 15 September 2025.
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As was the case with Mastodon, the vera.ai presence on Bluesky needs to be regarded as an additional or
supplementary dissemination activity to what had been planned originally. Hence there are no KPIs to
report. We are, however, extremely pleased and satisfied as we have managed to gather a rather
significant number of followers (more than 3,200) and achieved related impact in a relatively short time
span (since launch in mid-November 2024). We are curious to see how Bluesky will develop in the future
and whether it can continue to be a very good alternative to — or replacement of — X in future projects.

4.5 vera.ai on YouTube

The vera.ai presence on YouTube, established early-on in the project, was used primarily to host and offer
videos produced by the vera.ai project team. It contains content of interest and relevance for the target
audiences of vera.ai.

vera.ai videos are versatile and range from interviews to workshop recordings. To get a better idea of
what there is, go to the vera.ai YouTube channel which can be found under the URL
https://www.youtube.com/@veraai eu.

— e —
= E3YouTube Search a 0 —
@ Home
B Shots
(D  Ssubscriptions
You >
O  History
S Plaists veraai
(&  Yourvideos &\ (1 @veraai_eu * 113 subscribers - 26 videos
This is the channel o the vera.ai project. ..more

Q@  watchLater eraai

V Qi versieu

5  Likedvideos .
Customise channel  Manage videos

Subscriptions Home Videos Playlists Posts

@  ©la papadopouiou
) (=

iI=  Allsubscriptions

Explore o S

S o Filless.  esa

6 e Bechatialics —

© caming Recording of veraAl event for researchers  :  Recording of the veral final event for i EBUverasi webinarby Ontotext working  §  EBU veraAl webinar featuring CERTHS KSE  §
i ion & conten... journalists with already debunked content (Keyframe Selection and Enhancement..

B News 6 views - 1 month ago 85 views « 1 month ago 90 views + 3merths ago S4views + S morths ago

Q@ spon

Q  Leaning

@  Podcasts

More from YouTube

©  YouTube Premium
EBU webinar featuring KInlT workon LLMs  §  University of Sheffield talk on synthetic text £  EBU webinar: Fraunhofer IDMT about their
ibility signals and OCR veradl audio forensics
o Taviews

©  YouTube Studio 136 views - 6 months sgo I work on synthetic image...

orths g0 nths 390

Figure 8: The vera.ai YouTube channel®. Screenshot dated 1 August 2025.

4 https://www.youtube.com/@veraai eu
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On 14 September 2025 there were 31 videos in the channel (with one being an initial test video). Views
per video averaged mostly between 50-100, with the top three videos being:

1. avideo’ explaining the Database of Known Fakes, DBKF (304 views until 14 September 2025),
2. avideo® on synthetic media detection (210 views until 14 September 2025),
3. avideo’ outlining use of Google Images for similarity search (195 views until 14 September 2025).

As to subscriber numbers to the channel: these stood at 118 overall on 14 September 2025. More statistics
in Figure 9 below.

Channel analytics

Channel analytics Advanced m
Overview  Content  Audience Trends

In the selected period, your channel got 1,397 views I shorts | Playists
1.4K 12.9K
1.4K +46
h Tz 202s o WWMM
5 ‘

| 5 ‘ . o o o o o o a )

, A n X o . ;

PO N W VRS Y T PV VSRR L Vv 7oee AL POV W
o o o o o o a a

sssssss

Figure 9: Selection of statistics for the vera.ai YouTube channel, period 15 September 2024 — 14 September 2025.

A YouTube presence was not originally foreseen by the project and did not form part of the DoA, hence
no KPIs were defined. The project consortium is nevertheless very satisfied with the performance of the
vera.ai YouTube channel and respective efforts that went into making several vera.ai events and activities
available to an interesting audience in a viewable format that will be available long after the project has
been terminated.

4.6 Speaking and being present at industry and academic events

Showing presence at events, conferences, trade fairs, exhibitions, workshops, and collaboration /
clustering meetings — both physical and online — was another very important part of the vera.ai
dissemination, outreach, and communication strategy throughout the project’s duration. It started early-
on in the project’s lifetime. All partners were active in this field.

This was done in order to:
e present to others what we have done and are doing in the project,
e share learnings, experiences, and outcomes,
e stay informed about areas and topics of relevance for vera.ai project work,

e meet and interact with relevant stakeholders from different domains and fields,

5 https://www.youtube.com/watch?v=xBypSsW2-TE&t=4s (last accessed 22 September 2025).
5 https://www.youtube.com/watch?v=gGBxZWFxBIQ (last accessed 22 September 2025).
7 https://www.youtube.com/watch?v=zNfip0OgOt-g (last accessed 22 September 2025).
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e support cooperation and collaboration,
e support exploitation and results uptake.

Over the three years’ project duration, the vera.ai project — represented by individual partners or
collaboratively by a group of partners or the entire consortium — was present actively at well over 100
events in total. Very often we were invited to speak at events to share our knowledge and results — all this
in addition to events at which partners had their work showcased on their own initiative.

FiSSMMP  progam Regisvaton Paticpatsinfo  Cals  Vews Bog  Commitees Sponsors I

Meet the Future of Al - 'F Fighting misinformation online:
AlIMeEtnodsin ,vw,_u' ) T Protecting the integrity of elections

Hybrid conference | 29 June 2023
VRT, Kerabiniersplen, Auguste Reyerslaan 52 B, 1043 Brusse

b*future

‘GlobalFact s e

The 1ith Global Fact-Checking Summit okt ay oot W
meanbel Bl

June 26-28, 2024 - Sarajevo, Bosnia and Herzegovina

ACM Workshop on Information
Hiding and Multimedia Security
June 24-26, 2024. Baiona, Spain.

3/4/5 Oktober 2024
The 18th European Conference on Computer Vision ECCV
2024

A
Poynter. “fFCN. ZastoNe?®

act 2024 ' = " =y af a4
als  Program  Registaton  Committees =
B Cals  Prog gistraton  Committees cllV

EMIF SUMMER EVENT 2025 5“un Sep ZSx‘h through Fri Oct 4th, 2024

& CHANGING
iscz022 PERCEPTIONS.

RAI AMSTERDAM

Bangkok Thailand
Algust11416;2024

9-12 OCTOBER, RIGA, LATVIA
gIcA |2024 VR T oW ATO®  TRAEASHY  REsces

shaping

Communication-and Global tefUture

Human Rights

 78™AnnublICA Conference
Gbld Cast, Australia | 20-24 dune 2024

Figure 10: Small selection of events at which vera.ai partners were present. Compiled on 5 August 2025.

In Figure 11 below, we provide some more visual snapshots of a selection of events at which vera.ai was
represented. These were very wide in scope and form and include, for example, participation with a stand
at premiere industry exhibitions such as IBC in Amsterdam, sessions at the European Parliament, academic
conferences, and events organised by us such as the those that were part of the Al Against Disinformation
cluster, to name but a few.

For more details, you may also want to consult the respective sections of the website that feature such
activities (e.g., the section in which public presentations are listed or the article section that contains
reports about selected events.® Also, the part about clustering (Section 4.12 of this deliverable) features
a selection of events and related activities, partly as there are overlaps between these categories.)

8 See https://www.veraai.eu/presentations and https://www.veraai.eu/all-articles (last accessed 22 September
2025).
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= Reposted by you
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Figure 11: Snapshots of a selection of events and activities in which project partners were actively involved. Photos of various
dates, selection compiled on 4 August 2025.
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Whenever possible, events and activities were accompanied by reporting and promotion on vera.ai’s
website and social channels. Internally, these activities were reported in a shared spreadsheet for the
entire consortium to be informed about what was going on and to act accordingly (see also Section 4.13).

¢ vera.ai @vera-ai.bsky.social - Tmo
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vera.ai @vera-ai.bsky.social - Tmo

Yesterday we were live. Today, we provide the recording! ()
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results and approaches surrounding research challenges and how they
are tackled. On #disinformation detection & data analysis.
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Dataset of fully synthetic generated videos

verQai
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“ﬁ 9

Recording of webinar for researchers presenting vera.ai work,
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Figure 12: Announcing / promoting a vera.ai event (top left) and reporting about it afterwards (top right) on BlueSky in June
2025, as an example. Second row: Reporting the event on the vera.ai website. Screenshots dated 04 August 2025.

The following KPIs regarding speaking at events had been defined at the outset of vera.ai and were

reached subsequently during the project.

Table 4: KPIs for speaking at industry and academic events

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3

target achieved target achieved target achieved
Speaking at industry & >15 41 >25 58 >30 50
academic events

As shown in Table 4 by the above KPIs, in this area, too, the consortium performed well beyond what was

initially defined and promised.
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4.7 Presentations

During the project’s lifetime many project presentations were given, informing about vera.ai activities and
outcomes. Whenever possible, they were made publicly available to the widest possible audience via the
vera.ai website in a dedicated ‘Presentations’ area (see Figure 13).°

Partially this all went hand in hand with speaking at events (more about this in the previous section).

Presentations

Here, we provide presentations that were given by consortium members that are
publicly available. Presentations are listed in reverse chronological order, the most
recent one appearing on top of the list.

Presentations

Here,

the most
recent one appearing on top of the lst

@ "Synthetic Media Detection.” Symeon Papadopoulos, CERTH/IT

® Combatting video-bome disinformation & Increasingtrust i Al methods for
combatting disinformation.*Vasieos Mezaris, CERTH.ITI

© *Presenting vera.ai st the EMIFsummer event.* jochen Spangenberg, DW

Joy 15,2025
@ "Synthetic Media Detection.” Symeon Papadopoulos, CERTH/ITI On 15 July 2025 Jochen Spangenberg attended the EM]

Media and Information Fund), hosted at the Gulbenki

(® Combatting video-borne disinformation & Increasing trust in Al methods for

combatting disinformation.” Vasileios Mezaris, CERTH-ITI

(® "Presenting vera.ai at the EMIF summer event.” Jochen Spangenberg, DW

@ "Presenting vera.ai with a focus on the verification plug-in." Jochen Spangenberg, DW

(® *vera.ai at MAD 2025." Olga Papadopoulou, CERTH-ITI

Figure 13: The category “Presentations” on the website (left). By clicking on the title, individual entries “open up”, providing
more detailed information and making the presentation available for download (right). Screenshots dated 4 August 2025.

In terms of KPlIs, we set ourselves the following targets and performed as follows:

Table 5: KPIs for publicly shared presentations

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3

target achieved target achieved target achieved
Publicly shared >15 37 >20 34 >25 37
presentations

Additionally, presentations to potential customers were also given (see Table 6 below). As this was a
rather different activity to presenting research work and outcomes, we list these separately.

Below, we outline the respective KPIs and achievements. Details as well as the presentations themselves
will not be made available publicly but remain internal and with the respective partners only.

Table 6: KPIs for presentations to potential customers

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3

target achieved target achieved target achieved
Presentations to 20 0 >3 24 210 31
potential customers

9 See https://www.veraai.eu/presentations (last accessed 22 September 2025).
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4.8 Scientific publications

The vera.ai project also contributed significantly to scientific research and discourse. Doing so with
scientific publications became another important and integral dissemination and outreach activity.
Scientific publications took the form of e.g., scientific papers, peer reviewed articles, book chapters, White
Papers, and such like. Towards the end of the vera.ai project, an entire book is in the process of being
written and published, therewith leaving another legacy of vera.ai.

Publications are easily accessible via the vera.ai website in a dedicated area called “Publications”.2® Users
can obtain respective information about what has been published where and by whom and, in most cases,
access and download the respective document directly with a single click (illustrated in Figure 14).

V) .
@®Q) ai Yy o @ ¥
. . — = Yy :
Publications &) € Allmedia 3
Publications Here, you can find detall about publications coming out of the project work and verae AI4TRUST “TITAN
related activities. If available, a link to the full article (or extract) is given. The section
Here, you can find details about publications coming out of the project work and will be filled out as publications are becoming available. Publications are listed in
related activities. If available, a link to the full article (or extract) is given. The section reverse chronological order, the most recent one appearing on top of the list. G t AI d
wil be filled out as publications are becoming available. Publications are listed in N Generative Al an
reverse chronological order, the most recent one appearing on top of the list. publications. Disinformation: Recent
You may also want to check out our presence on Zenodo where we also list scientific Advances, Challenges, and
publications @ Nikolaos Kaparinos & Vasileios Mezaris: *B-FPGM: Lightweight Face Detection via et
3 Bayesian-Optimized Soft FPGM Pruning” Opportunities
© e e O s DT g R © Hannes areen, iiros Karageorio, Gl Van WllendalpterLambart &
yesian-Opt g Symeon Papadopoulos: “TGIF: Text-Guided Inpanting Forgery Dataset” ’
Editor
Kaa Sencora Unversey fShfid
@® Hannes Mareen, Dimitrios Karageorgiou, Glenn Van Wallendael, Peter Lambert & (@ Branislav Pecher, Ivan Srba & Maria Bielikova: "On Sensitivity of Learning with Limited
Symean Papadopoulos: "TGIF: Text-Guided Inpainting Forgery Dataset™ Labelied Data to the Effects of Randomness: Impact of Interactions and Systematic
Choices” Contributing Authors

Kaina Bont Unversy of Shftld
rch nd Tochnology, Holas

@ Branisiav Pecher, Ivan Srba & Maria Bielikova; "On Sensitivity of Learning with
Limited Labelled Data to the Effects of Randomness: Impact of Interactions and
Systematic Choices®

© Giada Marino & Fabio Giglietto: “Integrating Large Language Modeis in Poitical
Discourse Studies on Social Media: Challenges of Validating an LLMs-in-the-loop
Pipeline”

October 30,2024

@ Giada Marino & Fabio Giglietto: "Integrating Large Language Models in Political
Discourse Studies on Social Media: Challenges of Validating an LLMs-in-the-loop “Integrating L
Pipeline” Challenges of Validating an LLMs-in-the-loop P

Political Discourse Studies on Social Media:

In: Sociologica, 18(2), 87-107. https://doi.0rg/10.6092]issn.1971-8853/19524
@ Joao Leite, Olesya Razuvayevskaya, Kalina Bontcheva, Carolina Scarton:
“EUvsDisinfo: a Dataset for Multilingual Detection of Pro-Kremlin Disinformation
n News Articles * (@ Joao Leite, Olesya Razuvayevskaya, Kalina Bontcheva, Carolina Scarton: *EUvsDisinfo:
Dataset for Multilingual Detection of Pro-Kremiin Disinformation in News Articles "

Figure 14: The category “Publications” on the website (left) and how individual entries “open up” by clicking on it, providing
more detailed information (middle). Right: a collaboratively written White Paper'l, led by vera.ai. Screenshots dated 5 August
2025.

Scientific publications are furthermore made available on Zenodo in a dedicated vera.ai community
(presented in Figure 15)'2. Zenodo serves as a “go to platform for scientific publications”. This way,
scientific vera.ai work and outcomes are available via both the vera.ai branded website (a destination for
all project-related materials) as well as a dedicated research community platform (Zenodo) that has a very
specific target audience (researchers, scientists, scholars, and such like).

10 see https://www.veraai.eu/presentations (last accessed 22 September 2025).

11 The publication was also featured on Cordis. See https://cordis.europa.eu/article/id/450241-unravelling-the-
deepfake?WT.mc _id=exp (last accessed 22 September 2025).

12 See https://zenodo.org/communities/veraai/ (last accessed 22 September 2025). Zenodo is an open general-
purpose repository developed under the European OpenAlRE programme and operated by CERN. It allows
researchers to deposit research papers, datasets, research software, reports, and any other research related digital
artefacts. Zenodo furthermore helps researchers receive credit by making the research results citable (information
taken from the Zenodo website).
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A Large-scale Al-generated Image Inpainting Benchmark

A Large-scale Al-generated Image Inpainting Benchmark

Department o

, C=mmm e e

Synthetic Image Detection:
Cor

Highlights from the IEEE Video and Image Processing Cup 2022 Student

V] 10 Feb 2025

Figure 15: The vera.ai Zenodo repository and an example of how an individual publication is displayed. Screenshots dated 05
August 2025.

The following KPIs and targets with regards to the number of scientific publications were set — respectively
achieved — over the three-year project duration.

Table 7: KPIs for scientific publications

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3
target achieved target achieved target achieved
Scientific publications >7 26 >15 33 >20 30

The final figure for Year 3 will eventually be even higher as not all publications (“some work in progress”)
are listed here as the cut-off date for the figures in this Deliverable is 14 September 2025 (as for all other
figures, as stated before). This includes an entire book written by vera.ai project members, with individual
authors contributing a variety of chapters, plus several papers that are still in the process of being
published.

4.9 Conducting training events and user-oriented workshops

In the runtime of vera.ai, the project consortium conducted a selection of training events and workshops
with different target audiences. They varied in scale and scope and took place online and in person.

Workshops and training events that were conducted focussed primarily on journalists and fact-checkers,
human rights workers, and students / academics / researchers of social sciences and the technological
domain, particularly those dealing with various facets of Al and data analysis.

Many such events (for some impressions see Figure 16) were furthermore geared towards gaining user
feedback that was subsequently fed into tool and service development.
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Among the many workshops and training events conducted were (selection):

e The Summer and Winter Schools organised by the University of Amsterdam.'® Topics of the
various events were wide in range and scope. Many that took place in the vera.ai runtime featured
a vera.ai presence and were used to present individual components and approaches, as well as
test and trial new avenues of research, or work together with non-vera.ai experts on new tools
and services for verification and data analysis. A lot of the work and outcomes found their way
into vera.ai work or became part of it.}*

e A series of online participatory design workshops conducted by EBU and DW focussing on
journalists and fact-checkers to gather user feedback on a selection of vera.ai tools and services.
These sessions were geared towards providing technology developer partners with better
understandings of user needs, requirements, and workflow issues of practitioners.®

e Tutorials and workshops focussing on individual vera.ai tools and services, e.g., the Database of
Known Fakes?®, the Verification Plug-in'’, Coordinated Sharing Behaviour!® or audio analysis /
forensics.’® Depending on the respective focus of individual sessions, these were used to
introduce or portray selected tool features, gather feedback and/or exchange learnings.

e Presentations of vera.ai results and outcomes that invited interaction and feedback from an
interested audience. To mention here in particular:

13 See https://www.digitalmethods.net/Dmi/WinterSchool for UvA’s Winter Schools and

https://www.digitalmethods.net/Dmi/DmiSummerSchool for the Summer Schools (accessed on 7 August 2025).

14 For more see also the respective Deliverables, e.g. of WP2 and 3. Overviews of Summer and Winter Schools can
be accessed via the respective UvA website (see https://www.digitalmethods.net/Dmi/). An article on the vera.ai
website provides impressions of the 2023 UvA Winter School: https://www.veraai.eu/posts/uva-winter-school-jan-
2023. Results of participating vera.ai teams are also accessible via the vera.ai website. See e.g., Uncovering
Misinformation in Russia's War Against Ukraine: Insights from the "Digital Methods Initiative Winter School and Data
Sprint 2023” (https://www.veraai.eu/posts/misinformation-dynamics-research-dmi-winter-school); Mapping post-
truth spaces concerning the war in Ukraine (https://www.veraai.eu/posts/mapping-post-truth-spaces-concerning-
the-war-in-ukraine-dmi); Mapping the “memory loss” of disinformation in fact-checks: the challenge of preserving
disinformation traces (https://www.veraai.eu/posts/mapping-memory-loss-archiving-dmi-winter-school); and
Uncovering the Underlying Model of Cross-Border Disinformation and Teaching Technologies to Identify it in its Early
Stages (https://www.veraai.eu/posts/uncovering-underlying-model-of-cross-border-disinformation-ontotext). All
links were last accessed on 07 August 2025)

15 Findings from these sessions made their way into the Deliverables of WP2. To guard participants’ privacy, these
events are not made public as recordings. For the announcement see https://tech.ebu.ch/events/2023/evaluating-
ai-tools-against-disinformation-a-veraai-webinar (last accessed on 07 August 2025).

16 See e.g., https://www.veraai.eu/posts/ebu-webinar-6-featuring-ontotext-dbkf (last accessed on 07 August 2025).
17 See e.g., https://www.veraai.eu/posts/veraai-featured-at-global-fact-10-seoul-korea (last accessed on 07 August
2025).

18 See e.g., https://www.veraai.eu/posts/uni-urbino-on-cib-around-pope-health-research-findings (last accessed on
07 August 2025).

19 See e.g., https://www.veraai.eu/posts/ebu-webinar-feturing-fraunhofer-idmt-on-audio-analysis (last accessed on
07 August 2025).
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o a series of events organised and run by EBU that consisted of nine webinars until 14
September 2025.%2°

o thetwo June 2025 “end of the project workshops” presenting vera.ai outcomes, focussing
on a) journalists and fact-checkers?!, and b) the research / scientific community.??

r i Detecting synthetic images

Main takeaways

Da nVID-WeVerify-vera.ai

-Ver'rﬁcation—PIugin

TECHNOLOGY & INNOVATION

E—VALUATING AI-BASED FACT CHECKING TOOLS — A VERA Al
WEBINAR

06 Nov 2023 13:00 - 14:00 (Europe/Zurich)

&

20 All events feature on the vera.ai website (https://www.veraai.eu/all-articles) and the vera.ai YouTube channel
(https://www.youtube.com/@veraai_eu). See, as an example, the University of Sheffield presenting work on
synthetic text detection, credibility signals and OCR in the EBU-organised webinar no. 3:
https://www.veraai.eu/posts/usfd-presenting-work-in-ebu-webinar-series-nov-2024 (last accessed on 07 August
2025). Please note that discussions with the audience and gathering their feedback at the end of these sessions is
not included in the on-demand videos for privacy reasons.

21 See https://www.veraai.eu/posts/presenting-veraai-outcomes-session-one-17062025 (last accessed on 07 August
2025).

22 See https://www.veraai.eu/posts/summary-of-webinar-targeting-research-issues-24-6-2025 (last accessed on 07
August 2025).
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Figure 16: Selection and impressions of training events and workshops, various dates. Images represent only a small selection of
the numerous sessions that were run and organised. Put together on 07 August 2025.

Benefits of all these workshops and training sessions were manifold. They

e provided useful insights for subsequent vera.ai tool and service development,

o fostered exchanges between practitioners and the scientific / research community,

e served as a useful vehicle to disseminate and “spread the word” about vera.ai activities,
approaches, and outcomes,

e served as fora for future collaborations.

Let us next look at the respective KPIs that are shown in Table 8.

Table 8: KPIs for training events and user-oriented workshops

Year 1 Year 1 Year 2 Year 2 Year 3 Year 3
target achieved target achieved target achieved
Training events / >3 8 >6 12 >10 24
activities*®
Number of training > 100 ~800** > 300 ~1,690** >600 ~1,800**
event participants
User-oriented and 22 6 22 7 >2 9
Research Workshops*

* = the two categories a) training events and b) workshops are not always clear-cut in terms of definition and labelling. Hence
one could debate where to list which event at times. Importantly, every such activity is only ever counted once at most.
** = these figures are estimates as it was often impossible to do detailed counting, especially when large groups were
concerned. The overall number may well be significantly higher.

As can be seen above, in this category, too, the set KPIs were all achieved. In fact, they were all over-
achieved by far. Furthermore, it is not only numbers that matter, but also the quality of events that were
held and organised. The vera.ai consortium can say with confidence that many high-quality workshops
and training events were delivered during the project’s runtime, bringing together a great variety of
stakeholders and interested participants.
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4.10 Outreach with code

Reaching out by making available project work such as code, APl access and datasets has been another
part of the vera.ai dissemination and outreach strategy. Whenever possible, project work and outcomes,
be it software code or deliverables, was made accessible in an open (source) manner.

Few limitations or restrictions had to be obeyed though, i.e., when the protection of certain intellectual
property rights, contractual aspects and agreements governed by respective documents and rules (e.g.,
the EC contract, the Consortium Agreement, certain rules and regulations) were concerned.

Overall, the open (source) strategy pursued by vera.ai allowed entities outside the project to significantly
benefit from vera.ai work, too. For example: researchers outside the project could and can re-use code
and datasets, therewith reproduce and enhance experiments that were carried out in the project and thus
build further on vera.ai outcomes. This approach makes sure that invested resources reach the widest
possible community and allow for project work and outcomes to last way beyond the project’s lifetime,
making it part of the long-term research activities and domains.

Regarding KPIs: no specific KPls were set for this activity. Nevertheless, vera.ai project partners were fully
committed to the formulated approach and strategy of making publicly available as much of the project
work as possible. This is evident in the respective repositories, among others (for an example see Figure
17 below).
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Figure 1. The RINE architecture. A batch of b images is processed by CLIP's image encoder. The concatenation of
the n d-dimensional CLS tokens (one from each Transformer block) is first projected and then multiplied with the
blocks' scores, estimated by the Trainable Importance Estimator (TIE) module. Summation across the second
dlimension resuts in one feature vector per image. Finally, after the second projection and the consequent
classification head modules, two loss functions are computed. Binary cross-entropy Scs; directly optimizes SID,
while the contrastive loss ¢, assists the training by forming a dense feature vector cluster per class.

Figure 17: website section “Code” (left) and an exemplary dataset on Github, made freely available by project partner CERTH
(right). Screenshots dated 21 August 2025.

4.11 Physical dissemination and outreach materials

In addition to digital dissemination, we also produced and used several physical dissemination materials
for communication and outreach purposes. These include so-called printed ‘pull-ups’ (an example of one
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such pull-up is given in Figure 18 below) that carry core vera.ai messages and provide information about
where to find out more about the project via URL and/or QR-code pointing to the project website. Pull-
ups also communicate the project’s social channels.

el
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Figure 18: A vera.ai pull-up in action. Here at the EUDL Annual Conference in Riga in October 2024.

vera.ai stickers (Figure 19) were also designed and produced. These can go anywhere, as desired. A perfect
fit: on laptop covers.

Figure 19: vera.ai stickers.

For academic posters (a photo of a poster presentation is shown in Figure 20) that were and are to
communicate research works of partners, a template containing elements of the vera.ai corporate identity
was created. These could and still can be used by project partners according to their specific needs and
requirements, if and as desired.
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Figure 20: Poster presentation by KInIT at ACL 2025 in Vienna in July 2025, using primarily a KInIT design, with vera.ai / EU
funding acknowledgements at the bottom.

Finally, we used the vera.ai logo and colour scheme to design t-shirts as well as sweatshirts in various
styles and colours that are “ready to print” on demand (Figure 21). Anyone who wants to can go to the
respective site www.printful.com and order what exactly is needed, choosing between different styles,
sizes, and colours.?

40 PRINTFUL Preferences 40 PRINTFUL © Preferences

This content is generated by Printful users. Printful makes no warranties about the content Report this tem B RGBSR G - S P SR G D Report this ftem

1 Unisex organic cotton t-shirt Unisex Long Sleeve Tee
Color h Color
M L XL 2XL 3XL 4XL S5XL —_ XS s " E] XU 2XL
‘ Quantity
+ - 1
rrrrr Estimated delivery to L ) )
= Gemany Price Estimated delivery to
B Germany y
€16.60 inci var Aug 11
g €206 incl. var Aug 11

Shipping starts at: €4.29
Shipping starts at: €4.29

Bulk price calculator
Bulk price calculator

Continue to checkout % @ @
Continue to checkout ¥

Figure 21: Dedicated site www.printful.com at which vera.ai shirts can be ordered. Screenshots dated 25 August 2025.

3 Spoilt for choice: a white unisex vera.ai t-shirt can be ordered here: https://www.printful.com/uk/product-
template/44994529/70a484556ee54063f7f395619e32041b. A unisex long sleeve shirt in black awaits orders here:
https://www.printful.com/uk/product-template/44998240/f604c80caf8b4dcf381b6e3cd82f7691, while a unisex
vera.ai organic sweatshirt in dark green can be found here: https://www.printful.com/uk/product-
template/44998240/f604c80caf8b4dcf381b6e3cd82f7691. (All websites last accessed on 25 August 2025.)
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Figure 22: Denis Teyssou (AFP) wearing a vera.ai T-shirt at Global Fact 12 in Rio de Janeiro (June 2025).

4.12 Clustering activities

The vera.ai consortium has carried out extensive clustering efforts aimed at engaging key stakeholders
and continuing collaboration across European and global initiatives addressing disinformation. To name
and highlight in particular: vera.ai coordinated the ‘Al vs. Disinformation Cluster’ in 2024 and played a
leading role in organising two ‘Meet the future of Al events’ during the project’s runtime.

These and other clustering activities were instrumental in supporting the adoption, visibility, and
sustainability of the project’s Al tools and services. They were organised under a specific task, namely Task
6.2 of WP6. However, due to its nature, there were some overlaps between dissemination and clustering
in terms of definition and categorisation, hence it was not always clear-cut where exactly to list individual
activities.

Over the full project period, clustering activities have targeted established and emerging networks across
multiple sectors, including the European research community, media organisations, fact-checkers, civil
society actors, policy makers and Al developers, as primary target audiences. The consortium adopted a
cross-sectoral and multilingual approach to clustering, building bridges between academic innovation,
journalism practice, public interest technology and disinformation response policy.
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An initial stakeholder mapping was conducted during the early stages of the project and continuously
updated (for details see Deliverable D6.1, especially Section 3.10, table 9, in which an initial list of projects
and initiatives is listed). Based on this mapping, vera.ai partners co-organised and / or participated in a
wide range of clustering events, including scientific conferences, EU project workshops, high-level policy
forums, summer schools, co-creation events and professional training sessions, described below in more
detail (as stated above: due to a not always clear-cut differentiation between clustering and other
dissemination and outreach activities, there may be some overlaps here to related activities that are /
could also be featured elsewhere in this deliverable).

From 2023 to 2025, clustering efforts intensified significantly. Some highlights include:

e Two dedicated ‘Al Against Disinformation’ conferences in Brussels (in 2023 and 2024, depicted in
Figure 23), co-organised with EU-funded projects TITAN, Al4Trust, and Al4Media, serving as a
flagship event for the Al vs Disinfo cluster. These conferences featured high-level keynotes, user
feedback demos, joint sessions on tool interoperability, and a wide range of stakeholder
representation — from policy and academia to civil society and media. ?*

powerof generative Al s a key element n this regard. Meet the Future of Al 2024 -
Generatve Al and Democracy makes an important contribution in this regard by sharing
otestinsights and showcasing plot solutions.

M Kisztina Stump - Head of Unik, Media Convergence and
| Socil Media Unitat European Commission

Alamedia

& i
vera A4TRUST

Figure 23: Announcing the 2023 session and programme (programme page 1, left), and a photo of the 2024 event, featuring
Krisztina Stump, EU Head of Unit, Media Convergence and Social Media (right).

e Insupport of sustained engagement and visibility with projects from the Al vs Disinfo cluster, EUDL
also created a dedicated clustering page? on its website, presenting the full list of collaborative
EU-funded projects relevant to vera.ai’s mission. This resource serves as both an overview of the
active ecosystem and a dynamic entry point for cross-project dialogue, designed to inform
stakeholders, media professionals and institutional partners about collaboration, interoperability
opportunities and common research priorities across the EU disinformation and Al landscape.

2 see, for example, a report about the 2024 edition on the vera.ai website: https://www.veraai.eu/posts/meet-the-
future-of-ai-2024-event-summary (last accessed on 5 September 2025).
5 https://www.disinfo.eu/ai-against-disinformation/ (last accessed on 5 September 2025).
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e A series of EDMO coordination meetings and training events provided in-depth opportunities to
align methodologies on disinformation investigation and tool usage (e.g., featuring the
verification plugin, CoorTweet, and coordinated inauthentic behaviour (CIB) detection among
others.

e Cross-institutional workshops with VisualTrust?®, the EFCSN¥” and VIGILANT?, where several
partners presented vera.ai toolkits and discussed interoperability with law enforcement and
media users.

e Shared events such as MediaEval 2025%°, organised and supported by vera.ai and Horizon Europe
sister project AI-CODE, bringing together a variety of researchers who work on verification and
fact-checking.

e Integration of the tech-i app®® developed by EBU, with a vera.ai section for broadcasting partners
across Europe. Dedicated articles and project updates are disseminated to EBU members and
regional public service media outlets (see Figure 24).

tech: aQ o tech:

Anna Schild (DW), Lalya Gaye (EBU)
3 September 2025
€8y

DW and EBU present: webinar
no. 8 on co-creation and
participatory design

On 3 September 2025, the European
Broadcasting Union (EBU) hosted the
8th edition of the webinar series in
which selected vera.ai work and
outcomes are presented. In this session
(with one left to go on 9 Sep 2025),
Anna Schild (DW) and Lalya Gaye (EBU)
discussed their work in involving
stakeholders in the co-creation and
evaluation of Al-based fact-checking
tools within the project. Here's the
recording and slides.

Veraai 3 Sep 2025

Mediaeval

alrimnedia Gualuatio
Benchamanrk

Join the Synthetic Image
Detection Challenge at
MediaEval 2025

Join us for the Synthetic Image
Detection Challenge, a task of the
MediaEval 2025 workshop organized by
the EU-funded projects vera.ai and Al-
CODE. In this article, you find out more
about what the challenge is about,
respective dates and deadlines, as well
as requirements. We look forward to
your creative solutions and insightful
contributions.

10 Jul 2025

News

Save the date: two online
events in June 2025
presenting vera.ai outcomes

On 17 and 24 June 2025 the vera.ai
project consortium will host two online
events in which project partners will
present research outcomes and
respective challenges. Sessions will
take place from 2-5 pm via video
conference. The 17 June session is
dedicated to end user facing tools,
while 24 June will target primarily the
research community. Overriding topic:
Al and content analysis.

Veroai 12 Mar 2025

Figure 24: Screenshots of individual articles that feature on the EBU tech-I app (iOS version), pulling the content from the
vera.ai website. Screenshots taken on 5 September 2025.

26 https://www.visualtrust.ub.edu/ (last accessed on 5 September 2025).

27 https://efcsn.com/ (last accessed on 5 September 2025).

28 https://www.vigilantproject.eu/ (last accessed on 5 September 2025).

2 https://multimediaeval.github.io/editions/2025/tasks/synthim/ (last accessed on 22 September 2025).

30 https://tech.ebu.ch/publications/software/tech-i-mobile-application (last accessed on 5 September 2025). The
app pulls content from the vera.ai website and makes it available to users of the app.
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e The project’s regular collaboration with EU institutions, including talks at the European Parliament
(2024), participation in the JRC Technology & Disinformation Roundtables, and visibility at key
institutional events like the Thessaloniki International Fair and Deutsche Welle’s Global Media
Forum.

e vera.ai was showcased at the EU DisinfoLab Annual Conference through a dedicated demo booth
in both 2023 and 2024, providing hands-on access to its tools and enabling direct dialogue with
researchers, journalists, and policymakers. The project will also be formally presented at the 2025
edition of the conference, taking place on 15-16 October in Ljubljana.

e Events such as the AIDA symposium (Thessaloniki) and European Forum Alpbach (Austria)
provided strategic opportunities to reach communities working at the intersection of Al ethics,
security, Foreign Information Manipulation and Interference (FIMI), and democratic resilience.

e Ongoing collaborations with projects like Al4Debunk, FERMI, CrossOver, and FiDisD supported
technical dialogue on multilingual corpora, labelling standards, training datasets, and hybrid
detection systems.

e Strategic communication could also rely on individual partner channels, especially those with
large reach, such as those of the EBU (see above), Deutsche Welle, AFP and EUDL (e.g. their Disinfo
Update newsletter, with over 11k subscribers). All these channels were used to promote key
milestones, tools, and publications coming out of vera.ai.

Through engagements like the ones listed above, and similar such activities, vera.ai has helped shape
cross-project conversations on ethical Al for media integrity, contributing to harmonisation efforts across
the European disinformation ecosystem.

The consortium has also sustained strong cooperation with the EDMO Hubs, ensuring that vera.airesearch
and tools remain aligned with regional fact-checking, policy, and education priorities. This includes joint
participation in panels, methodological workshops, and shared campaigns addressing specific country-
level disinformation threats.

The clustering efforts of T6.2 were managed by an internal coordination mechanism, including tracking
tables and reporting, which ensured efficient follow-up and shared planning across partners. Activities
were also discussed in biweekly Executive Board calls and through regular task-level exchanges.

While differences in project timelines, geographical coverage, and user groups presented logistical
challenges, the consortium’s ability to proactively map collaboration opportunities and cultivate long-
term cooperation has proven successful. These connections will continue to benefit future research
uptake, interoperability initiatives and joint dissemination.

The vera.ai clustering strategy has thus contributed directly to Measurable Outcome 6 (MO6): the co-
creation, integration, and user adoption of new Al tools. By building community trust, ensuring alignment
with end-user workflows, and reducing fragmentation in the disinformation response ecosystem, these
efforts lay the foundation for long-term impact and cross-project knowledge sharing beyond the life of
the project.

In addition, project networking has remained a key priority of vera.ai, with the aim of encouraging
strategic collaborations and disseminating research outcomes across relevant EU and international
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ecosystems. Over the reporting period, partners have actively cultivated relations with a wide array of
research, media, civil society, policy, and private sector stakeholders.

Through targeted networking efforts, consortium members established bridges with the EDMO network,
the Al4Media and AIDA clusters, the Visual Trust and Al4Debunk projects, and several EU institutions
(notably the European Parliament, European Commission services, and JRC). These relationships were fed
through participation in joint panels, workshops, newsletters, round table / coordination meetings.

Notable activities include:

e Participation in the European Forum Alpbach, Al4Debunk multi-stakeholder events, Visual Trust
round tables, EFCSN-EDMO Parliament sessions, all of which strengthened the vera.ai network of
fact-checkers, EU-funded researchers, and regulators.

e Regular engagement with strategic players in disinformation policy, including the Organisation for
Economic Co-operation (OECD), Viginum, StratCom, and the French Army’s Al and Information
Warfare division (via presentations at their high-level conferences).

e Continued visibility at premier international conferences such as ACL, EMNLP, ECCV, AolR, SIGIR,
MAD, IBC, Al International Summit, and Global Fact has facilitated exchanges with researchers
and practitioners in Al, journalism, digital policy, and media verification.

These activities have been crucial not only in raising awareness of vera.ai’s tools and methodologies, but
also in establishing lasting ties for further exploitation and sustainability beyond the project’s lifetime.

Since mid-2023 alone, consortium members have delivered dozens of presentations —including keynotes,
demos, and thematic panel contributions — reaching Al researchers, computer vision specialists, fact-
checkers, journalists, and policymakers (more about this also in Section 3.7 of this deliverable). Notably,
the EBU Webinar Series (2024—-2025) featured nine well-attended sessions for European media and
disinformation detection professionals, covering critical topics such as synthetic media detection,
multilingual analysis and coordinated behaviour detection.3!

As some sort of “summarising or concluding event”, the project also held its final public outcome sessions
in June 2025. These were made up of a two-part online event series showcasing project results, tool
demonstrations, and structured end-user feedback sessions.3? They were attended by over 250 people.

Overall, and in tandem with other outreach activities, clustering activities proved to be highly impactful
and ensured that numerous stakeholders from different domains were reached, made aware of vera.ai
project work, and opened avenues for present and future collaborations. All this added to the uptake
potential of project work and outcomes, and its sustainability.

31 Recordings of all webinars are available on the vera.ai website. All but one (for privacy reasons) are accessible on
the vera.ai YouTube channel (https://www.youtube.com/@veraai_eu (last accessed 22 September 2025).
32 Recordings and materials were disseminated through the vera.ai website and newsletter. For more about session
1, targeting primarily journalists and fact-checkers, see https://www.veraai.eu/posts/presenting-veraai-outcomes-
session-one-17062025. Session 2 that targeted the research community is recapped on
https://www.veraai.eu/posts/webinar-for-practitioners-24-6-2025 (last accessed on 22 September 2025).
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4.13 Internal reporting and keeping track of outreach activities

To keep track and capture dissemination, communication, clustering and outreach activities, an internal
reporting system (see Figure 25, left) was established at the beginning of the project by DW. This was
followed by all partners throughout. Information contained therein was used directly for reporting about
individual activities, making sure everyone knew what others were up to. It also served to compile reports
and deliverables such as the one you are presently reading.

The respective spreadsheet (depicted in Figure 25, right) in which all said information was / is being filled
out and stored contains the following categories (they have been slightly adapted since the start of the
project):

e general information (how to use the system),
e trainings and workshops,

e dissemination / clustering activities,

e publications,

e communication activities,

e customer presentations,

e dissemination planning (short and long term).

WHERE TO REPORT WHAT?
vera.ai Dissemination and Clustering Activities

Figure 25: Reporting roadmap and logic overview with links to individual sections (left) and one such section, namely the table
listing publications (right). Screenshots dated 21 August 2025.

In addition to the reporting mechanism described above, and to keep everyone informed about respective
activities in the dissemination, communication, clustering and outreach domain, the topic was a
constituent part of the agenda of every bi-weekly Executive Board meeting. Furthermore, a slot was
reserved for it in every project consortium meeting. Finally, digital communication channels completed
these endeavours.

Regarding the subsequent reporting about partner activities in the EU portal: this falls under the
responsibility of each vera.ai partner.
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5 Summary and Conclusion

This Deliverable has outlined the vera.ai dissemination, communication, clustering, and outreach
activities. It provides the reader with detailed information about what has been done during the project’s
lifetime following the strategy and approach that was outlined in Deliverable 6.1., including adjustments
that were made and the reasoning behind it.

The KPIs that were set in the project proposal stage and further defined and contractually agreed on in
the DoA have all been achieved. In fact, most were over-achieved by far.

In addition, more dissemination and outreach activities were carried out for which no KPIs were defined,
and no contractual requirement existed.

All this had one overriding aim and purpose: to make the most of the available resources and make sure
that as much information as possible reached relevant stakeholders and communities in order for vera.ai
work and results being spread wide and far, having ultimate benefit, providing excellent value for money.

vera.ai furthermore succeeded in establishing itself as a clear and easy-to-recognise brand in the
countering disinformation domain. The project brand or project identity goes together with its various
outcomes and results (e.g., the verification plugin, the Database of Known Fakes, an enhanced Truly
Media, and individual components in areas like audio forensics, deepfake detection, coordinated
inauthentic behaviour, to name but a few), with one supporting the other. This also serves respective
exploitation activities. Numerous vera.ai results and outcomes will live on way beyond the project’s
lifetime, with many such results being available open source, leaving a lasting vera.ai legacy.

To conclude: the vera.ai project team is confident to say that its dissemination, communication, clustering,
and outreach activities were of high quality and quantity. They were carried out in a field (countering
disinformation, guarding democracy) that is more important than ever.

And finally: the work presented on the previous pages was a combined and collaborative effort of all
consortium partners. Not only do consortium partners consider it to be of high quality and impact — it was
also fun and enjoyable a lot of the time and resulted in new friendships and collaborations being formed.
That is why we conclude with a selection of images in Figure 26 that give just a glimpse of this very pleasant
and fruitful collaboration over more than three years of vera.ai.
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Figure 26: Snapshots of three years vera.ai — various dates from 2022-2025.
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